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	CATEGORY
	16
	12
	8
	4
	Points

	Purpose
	The purpose of the commercial is clear and highly effective.
	The purpose of the commercial is clear and effective.
	The purpose of the commercial is present and somewhat clear.
	There is no purpose.
	

	Support for Position
	Includes 3 or more pieces of evidence (facts, statistics, examples, real-life experiences) that are highly effective at persuading the audience to the commercial’s point of view.
	Includes 3 or more pieces of evidence (facts, statistics, examples, real-life experiences) that persuade the audience to the commercial’s point of view.
	Includes 2 pieces of evidence (facts, statistics, examples, real-life experiences) that persuade the audience to the commercial’s point of view.


	Includes 1 or fewer pieces of evidence (facts, statistics, examples, real-life experiences) that attempts to persuade the audience to the commercial’s point of view.
	

	Audience
	Demonstrates a clear understanding of the potential audience and uses appropriate vocabulary and arguments. Anticipates reader's questions and provides thorough answers appropriate for that audience.
	Demonstrates a general understanding of the potential audience and uses vocabulary and arguments appropriate for that audience.
	Demonstrates some understanding of the potential audience and uses arguments appropriate for that audience.
	It is not clear who the potential audience is.
	

	Enunciation/Dictation
	The presenter’s enunciation/diction was excellent.
	The presenter’s enunciation/diction was average.
	The presenter’s enunciation/diction was less than average.
	The presenter’s enunciation/diction was poor.
	

	Creativity
	Commercial demonstrated a high level of creativity. It was exciting and interesting.   It was effectively written and presented well
	Commercial demonstrated a moderate level of creativity. It was interesting. It was somewhat effective and presented adequately.
	Commercial demonstrated some level of creativity. It might have been interesting. It showed little creativity and was presented less than adequately.
	Commercial demonstrated some level of creativity. It might have been interesting.   It showed no creativity and was presented poorly.
	


Learning Skills: 
	
	Excellent (4)
	Good (3)
	Satisfactory (2)
	Needs Improvement (1)
	Points

	Initiative/Collaboration
	
	
	
	
	

	Organization
	
	
	
	
	

	Independent Work
	
	
	
	
	

	Self-Regulation
	
	
	
	
	

	Timing Requirement
	
	
	
	
	


Comments:
Total Score:


Persuasive Commercial 

1. Discuss the goals of this project: 

· Create a 1-2 minute commercial on each of the following
· A product, lab technique or service used in the methodology of your topic.
· Yourself –“sell your attributes” by celebrating at least 4 personality traits that you attain.
2.  Find examples of TV and online commercials and discuss, as a class, the audience, purpose, and effectiveness of each video advertisement. 
3. Prepare your shot list or storyboard, as you prepare to plan your shot selections for the commercial. 
4. Look at the following websites:

a. The process of making a humorous commercial: www.videomaker.com/article/7460/
b. The process of making a commercial and includes an example of a script and storyboard for a 30-second commercial: www.videomaker.com/article/3327/
c.  Production techniques used in shooting documentaries, commercials, action events, training videos, promotional videos, and TV programs: www.videomaker.com/article/1395/
d. Steps in creating public service announcements and commercials: http://wneo.org/LessonActivities/integratingtechnology/publicserviceannouncment.htm
e. This article offers tips and tricks in creating a video ad: http://adwords.blogspot.com/2006/09/video-ads-tips-and-tricks-part-1-of-3.html
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